
 
Il Privacy Officer: ruolo chiave in azienda nell’era del ‘big 

data’. 

  

Come prepararsi alle nuove regole in arrivo dall’Unione 

Europea  



CHIEF... NINJA? 



SEZIONE 4  

RESPONSABILE DELLA PROTEZIONE DEI DATI 

 

Articolo 35 

 

Designazione del responsabile della protezione dei dati 

1. Il responsabile del trattamento e l’incaricato del trattamento designano 
sistematicamente un responsabile della protezione dei dati quando: 
a) il trattamento è effettuato da un’autorità pubblica o da un organismo 
pubblico, oppure 
b) il trattamento è effettuato da un’impresa con 250 o più dipendenti, 
oppure 
c) le attività principali del responsabile del trattamento o dell’incaricato del 
trattamento consistono in trattamenti che, per la loro natura, il loro 
oggetto o le loro finalità, richiedono il controllo regolare e sistematico degli 
interessati. 
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CEDPO Position Paper:  
 
•  ‘The Regulation should provide for incentives in favour of the appointment of 

DPOs... An independent study commissioned by the Dutch Ministry of Justice 
found that organisations that have appointed a DPO have a higher degree of 
compliance awareness and knowledge. CEDPO thinks that the recitals to the 
Regulation should emphasise the advantages of appointing a DPO and stress its 

central role for compliance, especially in light of the new duties of data 

controllers/data processors aiming at more effective data protection, such as 
the necessity of data protection impact assessments, breach notification, 
privacy by default and staff training’   
 

•  ‘CEDPO agrees with the Commission on the necessity to avoid undue 
administrative burdens, particularly on small and micro-enterprises. 
Nevertheless, this must not lead to the conclusion that smaller organisations could not 

benefit from appointing DPOs. For example, smaller start-up companies active in 
the information and communications sector may very well benefit from data 

protection officers as a competitive advantage’ 



UK industry calls for a more ‘business-friendly playing field’: 

• ‘A more restrictive and prescriptive regime for the use of...data, as is 
being proposed, risks denying small businesses and retailers the revenue they 

require to support, drive and develop their activities’ 

 
• ‘The proposals do not just risk chilling the evolution of business models. 
They would also place significant burdens on existing businesses, in the 
form of unnecessary and burdensome red tape. Rather than saving businesses 
money we believe that the proposals will make it more difficult to do business in 

the UK and across international borders’     

 
   



BIG DATA  







rdiantonio@privacyassociation.org 

Grazie! 
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